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Wachusett Partnership Program 
 

The Wachusett Partnership Program provides students the opportunity to gain career skills. This 
knowledge will help prepare them for entry into the workplace and/or a post-secondary institution. 
Each partnership major offers participating students academic instruction, hands-on learning, and 
career-readiness skills such as resume writing and interviewing practice. 
 

The Wachusett Partnership Program offers concentrated studies in the following programs:  
§ Automotive Technology 
§ Business/Finance 
§ Business/Marketing 
§ Computer Science 
§ Criminal Justice 
§ Early Childhood Education  
§ Engineering Technology 
§ Fashion and Textiles 
§ Graphics Communication 
§ Health Sciences 
§ Restaurant Management 

 

Students are encouraged to start investigating the partnership concentrations during their 
freshman and sophomore years through elective courses. Applications for a seat in a specific WPP 
concentration are accepted in November through December of sophomore year. To earn a WPP 
Certificate of Completion, students must successfully pass all the required courses (bolded) plus 
electives for a total of 15 major-specific credits, beyond the WRHS Graduation Requirements, by 
the end of their senior year. All programs are dependent on staffing and student enrollment. 
 

While WPP courses are open to all students, WPP students are given priority seating in the 
“required courses” (bolded in each WPP chart). 
 
 

Business/Marketing 
 

 

*Please see the description of Independent Study courses as printed in this Educational Guide. 
 

Required Courses 
 

Required for students enrolled in the Business/Marketing WPP, these courses contain a limited 
number of seats for students not enrolled in the program. 

 

  

Grade Course Prerequisites 
9-12 Computer Applications   
9-12 Introduction to Business   
9-12 Keyboarding  
9-12 Personal Finance  
10-12 Accounting I   
10-12 Marketing I  
10-12 Sports and Entertainment Marketing  
11-12 Concepts in Economics I  
11-12 Concepts in Economics II  
11-12 Fashion Merchandising and Marketing Introduction to Fashion, Fashion Design 
11-12 Marketing II Marketing I and Teacher Recommendation 

11-12 WachuWearhouse Independent Study* Fashion or business course and teacher 
recommendation 

11-12 Wachusett Partnership Program Marketing 
Independent Study* 

Fashion or business course and teacher 
recommendation 

12 AP Economics  
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Marketing I (CP, Grades 10–12, WPP) 5 credits 
This one-year course teaches students marketing foundations and functions, such as selling, 
promoting, advertising, branding, and product planning. Students will examine careers in 
marketing throughout the year. Students are encouraged to participate in the Wachusett chapter of 
DECA (a national organization that develops emerging leaders in marketing, hospitality, finance, 
and entrepreneurship) and compete in the various statewide competitions. 
 

Marketing II (CPA, Grades 11-12, WPP) 5 credits (Prerequisite: Marketing I and teacher 
recommendation) 
This follow-up course to Marketing I will focus on new areas of marketing including marketing 
research, pricing and the impact of social media. Students will have an opportunity to explore 
potential careers, create resumes, develop a portfolio and conduct mock interviews. Simulations, 
group projects and work experiences are studied in depth. Students may organize and participate 
in DECA activities for the school, lead sales campaigns for WRHS products, and conduct actual 
market research in the school community. 
 

Elective Courses 
 

WPP Business/Marketing students must earn an additional five credits beyond the required courses 
and graduation requirements. 
 

Advanced Placement Economics (AP, Grade 12) 5 credits 
This course is divided into two courses – AP Macroeconomics in the first semester and AP 
Microeconomics in the second semester. This coincides with preparing students for the two 
separate AP Economics exams in May, which students are expected to take. AP Macroeconomics 
gives students a thorough understanding of the principles of economics that apply to an economic 
system as a whole. This course places particular emphasis on the study of national income and 
price determination, and also develops students’ familiarity with economics performance measures, 
economics growth, and international economics. AP Microeconomics provides a thorough 
understanding of the principles of economics that apply to the functions of individual decision 
makers, both consumers and producers, within the larger economic system. It places primary 
emphasis on the nature and functions of product markets, and includes the study of factor markets 
and of the role of government in promoting greater efficiency and equity in the economy. 

Accounting I  (CPA, Grades 10-12, WPP) 5 credits  
This course provides students with an introduction to basic accounting procedures and principles. 
This course is recommended for students who wish to enter the business world after high school 
graduation, as well as those who plan to major in Business in college. Students who are interested 
in accounting should also select Computer Tools. 
 

Computer Applications (Grades 9 – 12, WPP) 2½ credits  
This introductory course covers the basics of Microsoft Word, Excel, and PowerPoint. Word skills 
taught will include file management, formatting personal and business letters, and reports. Excel 
will concentrate on basic spreadsheet skills, creating spreadsheets, using functions, and formatting 
tables. PowerPoint instruction will focus on preparing students to create top-quality presentations 
to meet the expectations in college and business settings. 
 

Concepts in Economics I  (CPA, CP; Grades 11-12) 2½ credits 
Throughout the fall semester, students will explore the essential economic-based concepts found in 
everyday adult life.  Through extensive use of collaborative learning and hands-on activities, 
students will discover and demonstrate these concepts in class.   Topics for the Fall Semester will 
include:  Behavioral vs. Classical Economic Theory; Everyday Use of Economic Laws & Principles; 
Consumer Behavior and Practices, Regional Economic Development and The Economics Behind 
Small Business.  This is a very interactive and project-based elective for juniors and seniors.  
Students may elect to continue this course in the spring semester with Concepts in Economics II. 
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Concepts in Economics II (CPA, CP; Grades 11-12) 2½ credits 
Throughout the spring semester, students will explore the essential economic-based concepts 
found in everyday adult life.  Through extensive use of collaborative learning and hands-on 
activities, students will discover and demonstrate these concepts in class.  The Spring Semester 
will explore topics such as: The 2008 Real Estate Collapse & Housing Market; Personal Budgeting 
for Young Adults; Essential Lessons on Taxation & Insurance; Popular Government Economic 
Policies; and Current Economic Issues in the U.S. (ex. environmental, minimum wage, gender 
equity, trade wars). This is a very interactive and project-based elective for juniors and seniors. 
 

Exploring Basic Retail Management (Pass/Fail) 2½ credits (Prerequisite: determined eligibility 
of students with defined disabilities) 
In this collaborative class, beginning students will learn and practice basic retail store employment 
skills in WachuWearhouse (the school store), such as worksplace behavior expectations, worker 
safety, cash register use, customer service, inventory preparation, Internet order fulfillment, and 
proper shop clean up. Advanced retailing students, working as CLAs, will mentor beginning 
students and assist the teacher and paraprofessionals by modeling proper retailing behavior, safety 
and retail shop protocols, and customer service skills, while developing employee management, 
communication, and training skills.  
 

Exploring Basic Retail Management (Classroom Learning Assistant, Grades 11-12) 2½ 
credits (Prerequisite: B- or better in Fashion Merchandising and Marketing, or teacher 
recommendation) 
Advanced retailing students, working as CLAs, will mentor beginning students and assist the 
teacher and paraprofessionals by modeling proper retailing behavior, safety and retail shop 
protocols, and customer service skills, while developing employee management, communication, 
and training skills. Students with an interest in retail, special education, human resources, or 
similar careers are encouraged to apply through Naviance. 
 

Exploring Computer Science I (Grades 9-12, WPP) 2½ credits (Prerequisite: Successful 
completion of Algebra 1) 
This course will explore human computer interaction in which students are introduced to the 
concepts of computer and computing while investigating the major components of computers and 
the suitability of these components for particular applications. Next, students become 
“computational thinkers” by applying a variety of problem-solving techniques as they create 
solutions to problems in a variety of contexts. Finally, students are prepared to take the role of a 
developer by expanding their knowledge of programming and Web page design and applying it to 
the creation of Web pages, programs, and documentation for users and equipment. Fine Arts 
credits available. 
 

Fashion Merchandising and Marketing  (CPA, CP; Grades 11-12, WPP) 5 credits 
(Prerequisites: Introduction to Fashion and Fashion Design) 
After a primer in basic retail management and window design, students create marketing plan for a 
unique fashion retail concept. The marketing plan includes a logo, store layout, store window 
display, print advertisement, broadcast advertisement, blog or website, and public relations piece. 
Students will learn to communicate effectively to banks, vendors, clients, and business associates. 
This is the final course in the Fashion and Textiles Partnership Program. Membership in DECA will 
be encouraged. Fine Arts credits available. 
 

Introduction to Business  (Grades 9-12, WPP) 2½ credits 
This is a semester course suggested for those students who are interested in learning more about 
business and possible careers in business. It is designed to build an understanding of economics 
and basic business concepts. Specialized units will cover the stock market, maintaining a 
checkbook, teamwork, managing a business, computer simulations, and money management. 
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Keyboarding  (Grades 9-12, WPP) 2½ credits  
This semester course is recommended for all students regardless of which career they intend to 
pursue. It is especially important for any student preparing for a career in business. Emphasis is 
given to the development of correct techniques, accuracy and speed. Attention will be given to 
personal applications, such as word processing for term papers and personal business letters, 
composition at the keyboard, and business applications. Evaluation will be based on in-class 
assignments, timed writings and touch-typing. 
 

Personal Finance (Grades 9-12, WPP) 2½ credits 
This course is designed to alert, inform, and educate students in concepts of personal finance and 
money management. Six broad topics will be the foundation of the course:  earning income, buying 
goods and services, using credit, saving, financial investing and insurance. The course will teach 
students to identify and prioritize their personal money management goals, develop personal 
spending and savings plans, comprehend the impact of time on the value of money, understand 
the cost of using credit, and protect assets.  
 

Sports and Entertainment Marketing (Grades 10-12, WPP) 2½ credits 
This course will explore the basic marketing concepts of sports and entertainment marketing.  It 
will include a review of target marketing, segmentation, sponsorship, event marketing, promotions, 
and the implementation of sports and entertainment plans. Through activities and projects, 
students will learn the concepts and theories that apply to professional, college, and amateur 
sports, the motion picture industry, music industry, and recreation industry.  Students will explore 
topics such as the role of agents, ethical images of athletes and celebrities, endorsements, 
sponsorships, and careers in the sports and entertainment industry. 
 

Wachusett Partnership Program Marketing Independent Study 5 credits (Prerequisites: 
Successful completion of Graphic Communications I, Commercial Art, Marketing I, Marketing II, or 
Fashion Merchandising and Marketing; teacher recommendation) 
Students will create and execute a marketing plan for the Wachusett Partnership Program. 
Students will create marketing materials as well as organize and conduct two fundraising events. 
Strong oral communication and organizing skills and professionalism are required. 
 


